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https://toolkit.visitscotland.org/credits/299-visitscotland-airborne-lens
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* VisitScotland focus & priorities

* Visitor insights

* Round up of promotion & events
* Resources

* Highland Council tourism update
* Q&A

VisitScotland & Highland Council - regional tourism update May 2023 & Scotland | Alba



VISITSCOTLAND - SCOTLAND’S NATIONAL
TOURISM ORGANISATION
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RESPONSIBLE
TOURISM

VisitScotland priorities & areas of work @ Scotland | Alba



FRAMING SUCCESS

Sustainability Satisfaction

Regional spread Quality over quantity Net zero (Energy Mgt, Local satisfaction
Waste Mgt, Climate
Seasonal spread Value over volume action) " _ ,
Visitor satisfaction

Industry (benefit) Elongating visits

Natural & cultural
spread

Shop local heritage Industry satisfaction
(Fair work; profile of the
sector; sustainable
growth)

Responsible, inclusive &
regenerative experiences

Transport options

'% Visit

2 Scotland | Alba

Making better places for people to live, work & visit S



TOURISM HAS NEVER BEEN SO
COMPETITIVE

Travel demand is back

. Scotland & the Highlands are top destinations for UK travellers,
with interest to travel year-round

. Last year there were 3.2 million visits to Scotland from overseas =
visitors, compared to 3.46 million visits over the same period in o ted
2019. s

. For intermediaries, Scotland continues to be highly requested

Changed consumer behaviour

. Escapism and to ‘get away from it all’ while building connections
with people & places

. Rising awareness of impact on our planet and the importance of
making sustainable choices

. To experience new things and receive personalisation
. Personal finances vary
Changed booking habits

. FleX|ble booking options - free cancellation, deals, discounts
; 0 int

rmediaries such as travel agents tour operators

W Visit
e o . . O
Visitor InSIghtS (sources: UK & Scotland Sentiment Tracker / IPS 2022 / Expedia / Booking.com / Visit Britain inbound research & insights) W Scotland Aibﬂ


https://toolkit.visitscotland.org/credits/912-tain-and-district-development-trust
https://www.visitscotland.org/research-insights/about-our-visitors/uk/sentiment-tracker
https://www.visitscotland.org/news/2023/ips-2022

RESPONSIBLE APPROACH TO MARKETING
SCOTLAND & THE HIGHLANDS

» Keeping Scotland in holidaymakers minds

\v VisitScotland (Default) @ we X

Who wants to experience the winter magic of
the Highlands?! @

* Visitor management marketing & education

¥ FIND YOUR WINTER

—WONDER HIGHLANDS

* Dedicated campaigns for slowing down

* Partnership working

visitscotland.com
Find your Winter Wonder Learn more
Highlands

exploring the Scottish
Highlands by bus

STEP FORWARD . : STEP FORY
AND TREAD LIGHTLY, R

ke | SCOTLAND
SCigEIZ\AL?:R‘ & IS CALLING

Choose your path

without impacting our earth.

#RespectProtectEnjoy VISITSCOTLAND.COM

Marketing responsibly $and | Alba


https://www.visitscotland.org/news/2022/beano-scotrail-marketing
https://www.tiktok.com/@haysfordays/video/7156640908782456069
https://www.visitscotland.org/news/2022/highland-winter-campaign

SCOTLAND IS CALLING

Our global campaign, positioning Scotland as a responsible destination, and addressing objectives for forward

bookings in the short-term and building awareness for sustainable longer-term growth.

BRAND BUILDING

VISITSCOTLAND.COM

¥scoTLAND

Brand building activity aimed to build demand through
inspiration, destination awareness & welcome
message

Highlands featured throughout Scotland is Calling
video distribution and digital ads promoted via;

* Paid social channels

+ Digital channels

* Ondemand TV

From 2021 - 2022 activity achieved:

v 100m full video views

v 4.1m clicks to VisitScotland.com

v' 34.9k hours spent reading about Scotland

Global marketing

OTA ACTIVITY

TRAVEZOO

Schottland

Activity with online travel agents to inspire and
encourage Scotland bookings from audiences actively
interested in travel

* Expedia (Global) - Highlands featured throughout
campaign landing pages , traffic driver ads.

* TripAdvisor (UK) - promotion of 3 x themed trips
(food & drink, adventures & city breaks) featuring 15
points of interest

* TravelZoo (US & DE) - Highlands featured on
Scotland content page & tour offerings (DE page)

OWNED CHANNELS

SCOTLAND

Aligned messaging carried through owned channels,
delivering scale and reaching a highly engaged
audience.

30m+ Social Reach (monthly)

1.5m Global Database

31m Emails Sent (annual)

20m visitscotland.com sessions (annual)

Activity supplemented with Influencer Marketing
activity, aligned to thematic monthly calendar

%, cVisit

& Scotland | Alba



https://www.youtube.com/watch?v=xeg2KD8csgM
https://www.expedia.com/lp/b/ms-b-dmo-exp-us-scotland-2021?mcicid=cp.spotlight.ScotlandIsCalling
https://www.tripadvisor.co.uk/Trips/111785250
https://www.tripadvisor.co.uk/Trips/111677857
https://www.tripadvisor.co.uk/Trips/111670911
https://www.travelzoo.com/destinations/preview/Scotland/?id=l81tdNvmVVw=
https://www.travelzoo.com/de/destinations/Schottland/
https://www.visitscotland.org/supporting-your-business/marketing/opportunities/calendar
https://youtu.be/xeg2KD8csgM

KEEP SCOTLAND UNSPOILED

« Camping «  Water Safety « Motorhomes & « Scottish Outdoor IN SCOTLAND
* Fire * Litter Campervans Access Code D (9

Scotland's great outdoors is an incredible wonderland to uncove

magnificent Munros, sparkling lochs, golden beaches, untouched
Assets = Exa m p les and more to explore.
<o) ’ o . o

IDE o RESPECT.PROTECT.ENJOY

4 AGU
| MOTORHOMING

nSCOTLAND

GET GEARED UP
FOR E

AN ADVENTUR

GETTING AWAY FROM IT ALL

TAKES A BIT
OF PLANNING

VisitScotland.org

Information and our Responsible Tourism Toolkit
available on VisitScotland.org

Content is kept up-to-date and new assets as they
are created and signed off.

et s - #RESPECTPROTECTENJOY Help Keep Scotland Unspoiled
#RESPECTPROTECTENJOY Help Keep Scotland Unspolled

Visitor management marketing & Stotland | Alba



https://www.visitscotland.org/supporting-your-business/responsible-tourism/people-culture/responsible-visitor-guide#cont
https://www.visitscotland.com/see-do/active/outdoor-safety-tips/

Forestry and Land Mountaineering Loch Lomond & The Cairngorms National Ramblers Scotland

Scotland Scotland Trossachs Park Authority

_ X Mountaineering Scotland @\ Cairngorms National Park Authority @caimgormsnews - Aug 27
@ Forestry and Land Scotland € @ForestryLS - Jun 24 A Loch Lomond & The Trossachs @ @lomondtrossachs - Jul 10 Q g ThePark keeni dw ‘ i d‘tk/ o ivestock & by
il Tl s e tiSsosal —_ D #ltsAWalkinThePark keeping your dog close by, and it keeps our livestoc! \ :
fom wdeies totin fres, Usiie dsposable BO0S can ceate g Wolglot of On Loch Lomond, byelaws mean you must carry lifejackets or buoyancy : e i BN SCOTTISHOUTDOOR
problems for our rangers. If you're thinking of cooking outdoors, consider . - safe. Get more guidance at bit.ly/3Kk3QQa {  ACCESS CODE
Using a gas stove Instead. oS —_ aids for everyone on board a vessel. If you arrive without them, you can BRI
purchase from Duncan Mills Memorial Slipway in Balloch or hire from leisure #CaimeomsTogether #Tread

providers around the loch.

- g the outdoors
Streams can rise
quickly in heavy rain

It may be safer to alter
your route rather than
0 Cro:

e

P

B NatureScot & @nature scot - Aug 14, 2022
Ci

/) Keep Scotland Beautiful @KSBScotland - Jul 16, 2022
Scotland, yours to explore. All of ours to care for. ‘ }

Out at the beach today? 4! Help us #KeepScotlandBeautiful and
protect the sand and sea by binning your litter or taking it home. E]
#RespectProtectEnjoy #MyBeachYourBeach #LeaveNoTrace
#CleanUpScotland

Litter is dangerous for our wildlife and an upsetting sight for others. Take a
bag with you to carry your litter until you can dispose of it in a bin.

Bin your litter
‘3 or take it home
o Qv
wildscotl. rd_ u In al or V * d TikTok

but please treat them = . . -
-=Nith a bit of respect Accase oor . o 0:08/042 dp " @ramblersscotland

W JCO

Visitor management - collaborative working, aligned messaging and agile marketing & Stiand | Alba



SCOTLAND’S UNESCO TRAIL

The creation of Scotland’s UNESCO Trail allows us to tell the story of Scotland in a new way that is innovative,

exciting and, most importantly, encourages responsible behaviour.

OWNED CHANNELS PROMOTION & COMMS INFLUENCER ACTIVITY
B | SSINC somer maavel s coruRsamsronr  tnviroumenT -

Welcome to Wester
Ross, one of 13
UNESCO sites in
Scotland!

: REFRAMED

liidiscovered nature reserves, forgotten castles, and
liSes, even for experienced visitors, Scotland has

unesco
et to be found.

The launch of the trail was a great news hook.
Highlands UNESCO sites featured throughout paid
media content and online travel agent activity.

13 designations - Biospheres, Global Geoparks, World
Heritage Sites and Creative Cities.

+ Dedicated landing page * Géo magazine (france) - article on Highlands
« New video & imagery Geopark & Biosphere , over 5k views / 3min reading , ’
* Inspiring content on VS.com time @SCOTLAND_UliCOVEREb
* Bespoke UNESCO Trail e-newsletters to EU markets » Skyscanner (Germany) - Landing page to drive
awareness and bookings. Influencers who are passionate about history,
Through our social media channels + Wanderlust (UK) - A Guide to Scotland’s UNESCO culture, nature & travel making the content
v Nearly 100 UNESCO Trail posts Trail spotlight information & inspiration on sites and engaging, informative & authentic
v" Reaching over 11m users how to be a responsible traveller. Live Nov 2022

v' Generating over 5k comments

Positioning Scotland & Scdtland | Alba
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https://www.visitscotland.com/things-to-do/unesco-trail
https://www.geo.fr/voyage/aventure-geologique-marcher-sur-les-plus-vieilles-pierres-deurope-208364
https://www.geo.fr/voyage/aventure-geologique-marcher-sur-les-plus-vieilles-pierres-deurope-208364
https://www.skyscanner.de/nachrichten/schottlands-unesco-trail
https://www.wanderlust.co.uk/discover/unesco-trail-scotland/content/guide-to-unesco-trail-scotland/
https://www.wanderlust.co.uk/discover/unesco-trail-scotland/content/guide-to-unesco-trail-scotland/
https://www.visitscotland.com/things-to-do/unesco-trail
https://www.tiktok.com/@scotland_uncovered/video/7215182668626021658?lang=en
https://www.tiktok.com/@bryanmillarwalker/video/7214478483072945414

SPIRIT OF THE HIGHLANDS & ISLANDS ... ...cossmrena

HTTPS://DISCOVERHIGHLANDSANDISLANDS.SCOT/

Paid content About «
The Highlands and Isla ing y

Opinion Sport Culture Lifestyle

f the Highland: i
Spirtof the Highlands  Red deer, winter walks and malt

whisky: the Scottish Highlands and
islands through the eyes of local people

a gorgeous region in the
heart of the Scottish
Highlands,

Guidebooks and travel blogs will get you 5o far, but there's nothing
quate Like being told by a local to visit an ancient tomb or a hidden first
world war relic thes avtumn and winter

- i nia
Spivks ¢ * Find winter gems in the Scottish §

Smnms Highlands and islands >

$ Stotiand | Ao T - ¢ pama

-

Rocur ths cantane

Arusa Qurosti

v VisitScotland (Default) @ e X

Who's up for a spring adventure? The Highlands
end Islands are calling &

O The Sghth 0w 0n Breyssy, in Setland. The sland & 250 roted (o oy schamsiogic
Photogaagh: miaitius inages GrdAlamy

———

The Highlands - people and their passions

Scatiand's Hichlande and iklands are rennwned for their natural heauty

St Ninian's Isle, Shetland Duncansby Stacks
SPOTLIGHT ON: SPOTLIGHT ON:
THE ISLANDS THE HIGHLANDS
The Highlands and Islands are calling - adventure
S [ 10 it e e Coastal dreaming? Make it a Iconic landscapes paired with
reality and enjoy the serenity and ~ mysterious wonders and
beauty of a natural paradise. fascinating stories, feel part of the
history as you wander ancient
SEE ISLAND ADVENTURES \and
advenivie DISCOVER NOW
Visu -
Scotland * Alba
TIME FOR
Gia ADVENTURE
Spirit
Y Spoofod Immerse yourself in the sights &
W I - Yo sounds, the Highiands & Islands

are calling

WATCH VIDEO

discoverhighlandsandislands
Uncover your Spirit for
Adventure

Learn more

VisitScotland leading on marketing & PR activity

Scotland | Alba


https://discoverhighlandsandislands.scot/

EVENTS

Scotland's National Events Strategy review &

consultation

Scotland’s Year of Stories 2022
« Evaluation Report

UCI Cycling World Championships
* 11days, 3-13 August 2023
* Cycling Tourism Industry Guide

* www.cyclingworldchamps.com

YEAR of
¢TORES

—202% ——

UCICYCLING WORLD
CHAMPIONSHIPS

FORT WILLIAM

wwwwwwwwww

LOCH LOMOND

Road Start

rrrrrrrrrrrr

DUMFRIES & GALLOWAY

& Stotland | Alba


https://www.visitscotland.org/news/2023/national-events-strategy-consultation
https://www.visitscotland.org/news/2023/national-events-strategy-consultation
https://www.visitscotland.org/news/2023/year-of-stories-evaluation
https://www.visitscotland.org/supporting-your-business/marketing/toolkits/cycling
https://www.cyclingworldchamps.com/

THE VISITOR OPPORTUNITY

Over 2.3 billion cycle tourism trips taken in Europe annually, generating
an estimated value of £37 billion

Scotland’s share is 0.5% of trips and around 0.8% of spend

Cycling MTB Combined
Trips (000) 338 251 589
NERI ) 1,322 1,234 2,556
Spend (£m) £154 £112* £266
No. of nights 3.9 4.9 -

Source: GBTS 2019 (3-year average 2017-19) and Scotland Golf Visitor Survey 2016
*Frontline Scotland 2016 estimated at £105m with potential to grow to £158m by 2025.

* Rise of e-bike purchasing and increase in popularity of gravel biking and
bikepacking

* New audiences - beginners and experienced

* Supports our responsible tourism and Net Zero ambitions while reaching
visitor needs of experiences that benefit their wellbeing

'fé Visit

Cycling tourism insights https://www.visitscotland.org/supporting-your-business/marketing/toolkits/cyclin @ Scotland |Albam



https://www.visitscotland.org/supporting-your-business/marketing/toolkits/cycling

INVESTMENT IN CYCLING, BENEFITING COMMUNITIES ACROSS SCOTLAND

Highlands ’
* Inverness Mountain Bike Skills Loop - £40k P g~ Orkney
* Laggan Forest Mountain Bike Trails - £100k . » Possible Hoy on Hoy event/route

« Abriachan Forest Kelpies Bike Trails - £50k
*  LochaberWheeled Sport Bike Park - £290k (overall investment £525k)
* Boatof Garten Pump Track - £50k*

Moray Speyside
» Glenlivet Mountain Bike Trails - £13k*

»  ScotRail Highland Explorer services to Oban, Fort William and Mallaig . Aberdeenshire
>3 »  Banchory Cycling Hub - £100k
Argyll & TheIsles R
&y A Y * Tarland Trails 2 - expanded MTB Trail centre - £299k

»  Dunoon Bike Park - The Dunoon Project

»  ScotRail Highland Explorer - Oban, Fort William, Mallaig I’ *  Aberdeen (Transition Extreme) Pump Track - £50k

*  Friends of Haughton Park - £100k

Stirling & Forth Valley ’ Perthshire
» CallendarPark Cycling Hub- £158k - +  Auchterarder Pump Track - £50k
*  GalaPark Pump Track- £50k . ( »  New road, gravel and e-bikes routes
«  Clackmannan Pump Track - £50k f H Fife
#
Glasgow & Clyde Valley *. * MiddledenMountain Bike & Skills Area - £100k
»  Pollock Park Cycling Hub- £100k g } *  Lochore Meadows Whitewood Mountain Bike Trails - £49k
*  Cathkin Braes Cycle Hub - £145k *  Kennoway Pump Track - £50k*

»  Bellshill Cycle Hub- £100k*
»  Bellahouston Park Cycle Hub - £100k 4
«  Shotts Pump Track - £50k

» Clyde Cycle Park phase 2- £550k

*  Cumbemauld Upgrade BMX track - £58k*

Ayrshire & Arran

West Lothian
»  West Lothian Cycle Circuit - £600k
» BalbardiePark Pump Track - £45k*

East Lothian
«  HallhillPump Track - £50k
»  North Berwick Pump Track - £50k

» Isle of AranHS MTB - new cycling hub - £190k
National yeme ?ou;:o(\::s;:?nt[:?:ck 50k *  Ormiston Park Pump Trail - £45k*
ationa - . o . : ) .
- National Cycle Network - £10.6m . Southof Scotland coast -to-coast £350k Roslin-Portobello QuietRoute 61 improvements - £1m
- Cycling Facilities Fund - £8m *  Scotland’s Mountain Bike Innovation Centre & Bike park -£19m
*  Cycling Community Fund - £1.4m »  Tstanes Mountain Bike Trail Centres refresh - £5m Cycling Facilities Fund - £8m
*  Energy Saving Trust e -bike scheme - £900k »  Destination Tweed long distance trail - £24m * Completed

Legacy: investment & Scdtland | Alba

Ly




RAISING AWARENESS

D YouTube Q) ¢

Scotland. Made for Cycling.

~v VisitScotland @ @ 9% GB  Zbshwe L Download = Save

@, 5> 083 Aneela McKenna MTB Film v2

¥
Vesat Scottand

e .

SCOTLAND

2023 UCI CYCLNG WORLD
CHAMPION 3P 8

P

EXPLORE BY B3E

ADVENTURE ON
TWO WHEELD

P SRsand A

[TINERARY

THE FAR NORTH WAY

EXPLORER aaa

Our ‘Explorer’ itinerary allows

utoenjoy therouteata

leisurely pace exploring the attractions of The Black Isle,

Easter Ross, Caithness and Sutherland as you

between Inverness and the famous “end of the road” at
John O’ Groats.

If your journey ends at John O' Groats, allow time to

g public tran:

including the National Rail Network. If you journey

Inverness, Inverness station will be the closest link

to public transport: National Rail Networks, buses and

NOTE: Surfaces along the route might present uneven
terrain and tarmac.

DOWNLOAD 6PXFIE &

AGPX file can be uploaded and used directly in SatNav and
GPS units.

41/2DAYS 171M/275.5KM 8738FT/2663M

ROUTE DIRECTION

&—

INVERNESS

JOHN 0" GROATS

cyclist at Loch Assynt, Highlands

EXPLORE THE HIGHLANDS

Start planning your perfect adventure in the Highlands.

1210p things o do in Moray Speyside
#Scotiond #BikePacking #VisitScotland
#ExploreScotiand #ScottishBorders
#CyclingScotiand #CyclingTikTok

9 hidden gems you mustn't i ound Loch Ness

12 undiscovered spots on the Isle of Skve

BIKE magazine (DE) - April 2023

Scotland | Alba


https://www.youtube.com/watch?v=GX2P4e38kqc
https://www.youtube.com/watch?v=wr_PuVAYtzQ

REGléNAL

"-ﬁ",nv

Q River Coe, The Highlands

Get in touch - Caitlin.McLeod@visitscotland.com

S?(s:f-ﬁand

| Alba


mailto:Caitlin.mcleod@visitscotland.com
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