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VB7b. Which, if any, of the following factors do you see as potential barriers to you taking a UK short break or holiday in the next six months? 
Base: All UK  respondents. n=1,755
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Q18b: Do you have more, less or about the same amount of personal savings compared to this time last year?
Base: All UK  respondents. n=1,760

-25%

-30%

-24%

-32% -33%
-31% -31% -30%

-33%
-31%

-25%

-35%
-33%

-29%

-21%

-30%
-32% -32%

-26%

-30%

-50%

-45%

-40%

-35%

-30%

-25%

-20%

-15%

-10%

-5%

0%

Jun'22 Jul'22 Aug'22 Sep'22 Oct'22 Nov'22 Dec'22 Jan'23 Feb'23 Apr'23 May '23 Jun' 23 Jul'23 Aug'23 Sep'23 Oct'23 Nov'23 Dec'23 Jan'24 Feb'24



Source: ONS

0.29% 0.33%

0.84%
1.13%

1.50%

2.56% 2.49%

3.60%

4.11%

4.74%

0.50% 0.43% 0.39% 0.50% 0.61%

January 2019 January 2020 January 2022 January 2023 January 2024

Monthly Direct Debit failure rate (ONS data) Electricity and Gas Fitness Facilities Mortgages



13 16 18

31 27
32

55 57
50

Holidays and short breaks (UK
residents)

Holidays and short breaks
(Scotland residents)

Day trips (Scotland residents)

Yes

No

Don't know/ Not
sure



47 45 42

29 26 26 24 22 22 22

I will spend less
on eating out

I will choose
cheaper

accommodation

I will look for 
more ‘free things’ 

to do

I will cut back on
buying

gifts/shopping at
the destination

I will do fewer
activities

I will take fewer
UK short

breaks/holidays

I will visit fewer
visitor attractions

I will choose self-
catering

accommodation

I will stay with
friends or
relatives

I will take shorter
UK short

breaks/holidays

‘



14 13 12 10
8

13 14 12 15 18 21 21 22 20 20 22 23 19 21 25 23 24 22

11 14 13 10 13
14 18 17

23
25

25 30 29 29 30
33 31 34 32

33
32 35 38

75
74 76 80 79

74

68
71

62
57 54 49 49 50 50 45 46 47 47

42 45 41 40

Jun'22 Jul'22 Aug'22 Sep'22 Oct'22 Nov'22 Dec'22 Jan'23 Feb'23 Mar'23 Apr'23 May '23 Jun' 23 Jul'23 Aug'23 Sep'23 Oct'23 Nov'23 Dec'23 Jan'24 Feb '24 Mar '24 Apr '24

The worst is still to come Things are going to stay the same The worst has passed



41

44
46

45
44

46
44

4545
43

44
4342

46

44

47

44
46464645

50

43

27
2828

25

29
3030

3131

28
30

3332

35

3838
39

43

46
47

48

43

50

Apr-24Mar-24Feb-24Jan-24Dec-23Nov-23Oct-23Sep-23Aug-23Jul-23Jun-23May-23Apr-23Mar-23Feb-23Jan-23Dec-22Nov-22Oct-22Sep-22Aug-22Jul-22Jun-22

Cost of accommodation Cost of fuel



9 9 3 4 7 6
18 14

18 24

19
29 18

28

32 40

48 40
51

54

52
45

43 40

26 28 27
13

23 20
7 6

Pre-nesters Families Older
independents

Retirees Under £40k £40k to
£74.9k

£75k to
£99.9k

£100k+







67

9 14 16 18 22 20

69

8
17 17 19 24

19

Net: Spring/
Summer

April May June July August September

UK residents 2023 UK residents 2024





21 20

34
32

25
27

19 22

UK intenders
Spring/Summer 2023

UK intenders
 Spring/Summer 2024

Retirement age

Older independents

Families

Pre-nesters



48
41

27
32

21 22

4 5

UK intenders
Spring/Summer 2023

UK intenders
Spring/Summer 2024

I am undecided
whether I will take
this trip at all

I am yet to decide
where to go

I have decided where
to go but not yet
booked

I have already
booked this trip

56

34

10

UK intenders
 Spring/Summer 2024

I may not/probably
won't go

Fairly committed – I 
will probably go

Very committed – I 
will definitely go



91

40

24
18

7

56

54

19

1 4

22

63

Already booked the trip I have decided where to go but
not yet booked

I am yet to decide where to go I am undecided whether I will
take this trip at all





22
12 9 10 9 11 11 9 6 6 4

18
13 12 11 10 10 9 9 5 5 4

South West of
England

London North West of
England

Scotland Wales East of EnglandYorkshire & the
Humber

South East of
England

West Midlands North East of
England

East Midlands

UK Spring/Summer 2023 Intenders UK Spring/Summer 2024 intenders

Apr-Jun Jul-Sept

12% 11%



32 33

14 14

10 10

8 7
4 7

31 29

Scotland Spring/Summer 2023 intenders Scotland Spring/Summer 2024 intenders

Origin of Scotland intenders (%)

Elsewhere in UK

Yorks & Humber

South East of England (exc. London)

North West of England

London

Scotland



43
53

55 45

2 3

Scotland Spring/Summer 2023 Intenders Scotland Spring/Summer 2024 Intenders





46

12
16 16

6 7 6 8
3 4

41

16 15 13
7 7 6 6 5 4

Hotel / Motel /
Inn

Friends or 
relatives’ home

Rented house or
similar

Guest house /
Bed and

breakfast

In someone
else's home on
a commerical

basis- rental of
full property

Static caravan -
not owned by

you

Serviced
apartment

Rented flat or
similar

In someone
else's home on
a commercial

basis - rental of
room only

Glamping /
Alternative

accommodation

Scotland spring/summer 2023 Intenders Scotland spring/summer 2024 Intenders







62 61 61 60 59 58 56 54 52 51 49 47

29 28
39

31 31 34 36 36 43
33 35

46

9 11 10 10 8 8 10 5
15 16

7

London North West
of England

West
Midlands

South West
of England

Northern
Ireland

Scotland South East
of England

North East
of England

East of
England of

England

Yorkshire &
the

Humber

East
Midlands

Wales

I may not/probably won't
go

Fairly committed – I will 
probably go

Very committed – I will 
definitely go



18 8

36
31

46
61

Booked Not yet booked

Household income (%)

40 33

60 67

Booked Not yet booked

Outside Scotland

Scotland

17 23

28
29

31
30

24 18

Booked Not yet booked

Life stage (%)

9 6

22 19

51
49

17 26

Booked Not yet booked

Hit hard

Ok but being careful

Not affected and
confident
Better off



22 2529 31

Countryside or village Large City

Booked Not yet booked

29 25
33 32

Edinburgh area Highlands

Booked Not yet booked

 alternative destinations (%)

Wales London





15

35 33
38

24

10

26
33

27
20 19

9

29 27
22 21

18

7

Large City Countryside or village Mountains or hills Rural coastline Traditional
coastal/seaside town

Smaller City or Town

Scotland trips 2022 Scotland trips 2023 Scotland trips 2024

27 29

Visit cultural attractions



19

37

12

20

8
15

8 7

31 32

13
16

10
14

9
5

31
27

21

10
7

13
8

4

Edinburgh area Highlands Glasgow area West Coast East Coast Scottish Isles Central Scotland South of Scotland

Scotland Spring/Summer 2022 Intenders Scotland Spring/Summer 2023 Intenders Scotland Spring/Summer 2024 Intenders



19

39

14 16

9
15

8 6

35

23 24

9 7
11

8
3

Edinburgh area Highlands Glasgow area West Coast East Coast Scottish Isles Central Scotland South of Scotland

Scotland resident Spring/Summer 2024 Intenders Non-Scotland resident Spring/Summer 2024 Intenders





39 38
27

21 20 18
12 12 10 8 7 6 5 4

Family time or
time with my

partner

To get away
from it all and

have a rest

To connect
with nature

To travel
somewhere

new

To experience
excitement or

fun

To spend time
with friends

To celebrate a
special

occasion

To go
somewhere

where there is
great food

For adventure
or a challenge

Because of a
particular
interest

To learn
something new

For an active
holiday, with
exercise or

sport

For a
technology

detox

To go
somewhere

luxurious

Scotland spring/summer 2024 Intenders



43 41
37

29 28 25 25

14 12 11

Walking, Hiking or
Rambling

Trying local food
and drink

Visit heritage sites Visit cultural
attractions

Explore scenic
areas by car

Learn about local
history and

culture

Nature and
wildlife

experiences

Visit family
attractions

Experience the
nightlife

Speciality
shopping



10 9 9 8 8 5 3 2 2

Visit locations
featured in TV, film

or literature

Health or wellbeing
experiences

Visit theme parks Adventure activities Water sports Creative or artistic
pursuits

Cycling or mountain
biking

Golf Conservation or
volunteering

activities



19 17 16
23 19

20 26 25

47

28

39 36
33

19

34

21 21 26

11
18

Nature focus Heritage and culture Food, drink and retail Fun, sport and
adventure

Health or wellbeing
experiences

Retirement age

Older
independents

Families

Pre-nesters



36
25

35 30

57

64
75

65 70

43

Nature focus Heritage and culture Food, drink and retail Fun, sport and
adventure

Health or wellbeing
experiences (e.g. Spa)

Elsewhere
in UK

Scotland





34 36

19 11

47
53

Connect with nature Not to connect with
nature

Elsewhere in UK

London

Scotland

16
21

23

25

36
33

24 21

Connect with nature Not to connect with
nature

Retirement age

Older
independents

Families

Pre-nesters

82% families 
or pre-
nesters



39
59

61
41

Connect with nature Not to connect with
nature

64

23
14

55

18
6

Your Partner Friends Pets

Connect with nature Not to connect with nature

22

11
7

18

10 8
12

6
2

11
5 3

Rented cottage Someone else's
home on a

commercial basis  full
property

Tent Guest house Serviced apartment Glamping

Connect with nature Not to connect with nature

Leading alternative  (%)

Wales North West of England



68

55 51
47 45

36
32

21 19 18

Walking, Hiking or
Rambling

Visit heritage sites
(e.g. castles,

historic houses
etc.)

Nature and
wildlife

experiences (e.g.
bird watching)

Trying local food
and drink

Explore scenic
areas by car

Visit cultural
attractions (e.g.

museums,
galleries etc.)

Learn about local
history and

culture

Visit theme parks Adventure
activities

Visit family
attractions









•

•

•

•



BVA BDRC is certified  to ISO 20252 and 27001, the recognised international quality standards for 
market research and information security. 

• Adherence to the standard is independently audited once per year

• Where subcontractors are used by BVA BDRC, they are assessed to ensure any outsourced parts of the research are conducted in 
adherence to ISO 20252 and 27001

All work will be carried out in conformity to these standards, the MRS Code of Conduct, and all relevant legal requirements
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Appendix
Disclaimer: 
This publication is provided in good faith to update 
VisitScotland stakeholders on its activity. The publication is 
provided “as is” and VisitScotland accepts no responsibility 
for any error or omission.  We do not provide any 
guarantees, conditions or warranties that the publication 
is current, secure, accurate, complete or free from bugs or 
viruses.

This publication, including all data and other information 
contained within it, is not intended to amount to advice on 
which any reliance should be placed. VisitScotland is not 
responsible for how the publication is used or 
interpreted. We therefore disclaim all liability and 
responsibility arising from any reliance placed on this 
publication by anyone who may use any of its contents. 
VisitScotland may add, change, improve or update this 
publication at any time without notice.

Contact Us:
Insight Department
visitscotland.org  visitscotland.com
research@visitscotland.com
Images © VisitScotland
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