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135 sampling 
points across 

Scotland

11,572 
face to face 
interviews 

3,011 
online 

surveys





A more detailed breakdown of the individual sources is available on the next slide

On average 2.30 sources 
used

Film, TV or books 
featuring Scotland 19%

Digital sources 42%

Personal 
recommendations 53%

Printed information 15%

On average 1.99 sources 
used

Film, TV or books 
featuring Scotland 11%

Digital sources 37%

Personal 
recommendations 51%

Printed information 11%

On average 2.74 sources 
used

Film, TV or books 
featuring Scotland 36%

Digital sources 51%

Personal 
recommendations 55%

Printed information 28%

On average 3.05 sources 
used

Film, TV or books 
featuring Scotland 37%

Digital sources 55%

Personal 
recommendations 63%

Printed information 23%

Interpretation note: The above table displays Net figures, showing the total proportion who 
mentioned at least one source in each category. 



Deep 
Dive

Interpretation note: Long haul refers to USA, Canada and Australasia
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Responses

Outlander 175

Shetland 63

Men in Kilts 11

A train journey show 11

Rick Steves 9

Grand Tour series (Paul 
Murton)

9

Hamish MacBeth 8

Susan Calman 6

Hairy Bikers 5

Reign 3

Neil Oliver 3

Escape to the Country 3

Monarch of the Glen 3



Responses

Outlander 58

Braveheart 56

Harry Potter 45

James Bond 18

Highlander 18

Local Hero 11

Rob Roy 8

Shetland 6

Outlaw King 6

Brave 4

Trainspotting 4

Mary Queen of Scots 4

Interpretation note: Outlander is a TV series but the above 
table reflects how respondents classified the programme, 

some referring to Outlander or Shetland as a film



Responses

Outlander 57

History Books 27

Travel guide 15

Harry Potter 13

Peter May 6

Alexander McCall 
Smith

5

William Shakespeare 5

Ann Cleeve's books 4

Book about hill walking 4





•

•

•

•

•

•

•

•

•

•



Appendix
Disclaimer: 
This publication is provided in good faith to update 
VisitScotland stakeholders on its activity. The publication is 
provided “as is” and VisitScotland accepts no responsibility 
for any error or omission.  We do not provide any 
guarantees, conditions or warranties that the publication 
is current, secure, accurate, complete or free from bugs or 
viruses.

This publication, including all data and other information 
contained within it, is not intended to amount to advice on 
which any reliance should be placed. VisitScotland is not 
responsible for how the publication is used or 
interpreted. We therefore disclaim all liability and 
responsibility arising from any reliance placed on this 
publication by anyone who may use any of its contents. 
VisitScotland may add, change, improve or update this 
publication at any time without notice.

Contact Us:
Insight Department
visitscotland.org  visitscotland.com
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